'Chanderi Weavers
ICT Resource Centre'
(CWICTRC)

Facilitating a value addition in weaving skills and
sustaining a demand-supply chain
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About Chanderi

Chanderi is primarily a weaver's town, located near the river
Betwa in Ashok Nagar district of Madhya Pradesh. According
to official estimates,over 35% of its population of 35000 are
involved in manufacturing of chanderi Fabric. Almost every
household has got a loom or two. More than 60 percent of
the looms belong to Muslim families. Almost 90 per cent of
Chanderi households are totally dependent on weaving and
loom based income.

Chanderi's Tryst with Weaving
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Components of CWICTRC

*  Low-highend computers and textile carpet design based software

*  Training facilities on designing for the weavers

*  Imparteducation to the youth and children from weavers family

+  Designing, stitching and display center with selling facility s micro weavers' tourism centre
+  Empanelled designerwhowouldteachintextile  designing, right from doth designing to
apparel designing and making final products
e-commerce websitelwww.chanderyaan.in) to sell
product directly through intemet. Portal will build image |,
of the community to the cutside world
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To combine varigus existing designs in various different
combinations & enrich the creativity of the designers in
their variety, uniqueness & readiness of new designs in
the market & make end products more marketable
« Todevelop alibrary of designs using software tools which
- e R By Sl St e e AT S e s

@ Temeetsgcial-econgmicneeds ol women membersefthe community

roject: Deliverables
%  Centretoreach outtoat least 3000 weavers familydirectly findirectly
ToCreate at lsast
100 design patterns at weaving level
100 design patterns.for apparel design
= Kastertrain 5 designers out of the totallet thar would betrairied o train at least 100 Weavers:
using [CT toois: in designing in various aspects like: basic desigm, cioth design, apparel design,
textile design, finished product design
Reach cut to 500 cammunity children andyouttiin Englishilearriing programme.
Reach cut to 500 child ren and yauthisin (CT cornputing skills arid make computer literate:
Integrationof Neerjaal water management and Digital Panchayat programme:
Provide [CT commercial services like Internet, Email, Fax;, Frinting, DT, Chat, STBASD. etc.
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WICTRC Stakeholders
handeri Community
The Chanderi Community of approximately 3000 weaver families is direct / indirect

stakeholders in CWICTRC. The weaver families, their children and local youths are actual
b!ﬂ!ﬁﬂ!_l'iﬂ of the services u-utuf Jhe resource m'ﬂn]mq: beneficiary B-_ﬂ've weavers
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